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place” (educational issues, ethics). L. Jay 
Oliva, March 1987, p. 72. 

“Courage to Change: Facing our demograph- 
ic destiny” (future trends, educational is- 
sues). Harold L. Hodgkinson, July/August 
1987, p. 8. 

“Matters of State: Missouri's colleges and 
universities campaign together for funds, 
students—and cooperation” (government 
relations support, media relations, pub- 
lic/private relationships). Robin Goldman, 
April 1987, p. 6. 

“The Present-minded Professor: Ralph 
Ketcham brings yesterday’s thought to to- 
day’s thinkers” (professor of the year). 
Robin Goldman, November/December 
1987, p. 58. 

“Recognition 1987” (recognition program). 
October 1987, p. 40. 

“Reducing Our Nation’s Risk: Education is 
worth the investment” (educational is- 
sues). David P. Gardner, May 1987, p. 72. 

“Taking Charge of Ourselves: Is higher edu- 
cation willing to lead the reform of higher 
education?” (educational issues). Frank 
Newman, February 1987, p. 6. 

“Where Advancement Fails: A dean tells why 
faculty give advancement an F—and how 
you can improve your grade” (advance- 
ment and education). Leon E. Trachtman, 
September 1987, p. 10. 


Reviews 


Agenda for Research on Fund Raising, 
Robert FE. Carbone, January 1987, p. 61. 

Dimensions of the Independent Sector: A 
Statistical Profile, second edition, Virginia 
A. Hodgkinson and Murray S. Weitzman, 
May 1987, p. 55. 
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Fund Raising and Public Relations: A Criti- 
cal Guide to Literature and Resources, 
Paul Dannelley, January 1987, p. 61. 

Fund Raising: The Guide to Raising Money 
from Private Sources, Thomas E. Broce, 
May 1987, p. 54. 

Great Good Fortune: How Harvard Makes 
Its Money, Carl A. Vigeland, May 1987, p. 
54. 

Information and Behavior: Systems of In- 

fluence, Richard A. Winett, March 1987, p. 
55. 


Key Resources on Institutional Advance- 
ment, A. Westley Rowland, March 1987, p. 
55: 

Marketing Without Advertising, Michael 
Phillips and Salli Rasberry, September 
1987, p. 49. 

Philanthropy, Voluntary Action, and the 
Public Good: 1986 Spring Research Fo- 
rum Working Papers, compiled by Vir- 
ginia A. Hodgkinson, January 1987, p. 61. 

Research in Progress: 1984-85, A National 
Compilation of Research Projects on 
Philanthropy, Voluntary Action, and Not- 

for-Profit Activity, Independent Sector, 
January 1987, p. 61. 

Scientists and Journalists: Reporting Science 
As News, edited by Sharon M. Friedman, 
Sharon Dunwoody, and Carol L. Rogers, 
March 1987, p. 56. 

Strategic Marketing for Educational Institu- 
tions, Philip Kotler and Karen FA. Fox, 
September 1987, p. 49. 

34 Distinguished Organizational Publica- 
tions: 1986, Edmund C. Arnold, March 
1987, p. 55. 

When Colleges Lobby States: The Higher 
Education/State Government Connection, 
edited by Leonard E. Goodall, September 
1987, p. 50. 


Government Relations 


“Fund Raising After Tax Reform: Now that 
the new law’s in place, fund raisers need 
more planned gifts, more expertise, and 
better communications with donors” (tax 
policy, planned giving). Mike McNamee, 


ART DEPARTMENT — 

Complete service from layout and 
design to finished art. Typographic 
service available. 

CAMERA AND STRIPPING — 
High quality halftones, accurate 
stripping and fine platemaking are 
standard procedures. 

PRESSES — 

Mutti-color sheet fed, quality web 
and perfecting presses in a variety 
of sizes to fit your job. 

BINDERY — 

In-House bindery to speed 
production of magazines, 
brochures and flyers. Trade 
binderies available to handle other 
types of finishing. 


Printers of C.A.S.E. Currents 
continuously since 1980 


Sauls Lithograph Company, Inc. 
2424 Evarts Street, Northeast 


Washington, D.C. 20018 529-9100 


January 1987, p. 44. 

“Matters of State: Missouri’s colleges and 
universities campaign together for funds, 
students—and cooperation” (government 
relations support, media relations, pub- 
lic/private relationships). Robin Goldman, 
April 1987, p. 6. 

“We Have a Lot in Common: When you con- 
vince constituents their future is linked to 
yours, you get partners who produce” 
(capital campaigns, corporate support, 
state relations). Donald B. Edwards, Febru- 
ary 1987, p. 60. 


Institutional Relations 

“The Best Defense: A well-written reply to a 
nasty letter can win over your opponent 
to your team” (constituent relations). 
Melinda J. Burdette, March 1987, p. 42. 

“Bridging the Gap: If the public loves us, 
why is getting public support so hard?” 
(public understanding, educational issues). 
Daniel Yankelovich, October 1987, p. 24. 

“But Is It Worth It? Consultants weigh the 
pros and cons of seeking national media 
coverage” (national media). Jan Michelsen, 
February 1987, p. 52. 

“Communicating in a Crisis: The good news 
is that candor, credibility, and cool heads 
can keep the bad news from getting 
worse” (crisis planning, media relations). 
Lindy Keane Carter, November/December 
1987, p. 14. 

“Different League, Same Game: How an in- 
dependent school attracts national media 
attention” (media relations, national me- 
dia). Kim Robert Nilsen, February 1987, p. 
42. 

“Don’t Go Changing: Constituents may love 
you just the way you are” (graphic identi- 
ty, institutional image). Douglas J. Geddie, 
June 1987, p. 34. 

“Get the Word Out: The University of 
Wisconsin-Madison lets the news speak 
for itself’ (media relations, national me- 
dia). Robin Goldman, February 1987, p. 
30. 

“Go to the Head of the Class: Institutional re- 
lations officers can learn a lot from their 
professors” (internal communication). Lin- 
da J. Lagle, September 1987, p. 24. 

“Keeping Your Cool: Here’s how to stay in 
control under the hot lights” (crisis plan- 
ning, media relations). Kay Miller and 
Michael J. Baxter, November/December 
1987, p. 22. 

“Kill That Release: Most news releases de- 
serve—and usually get—an unmerciful 
death” (media relations). Don Hale, May 
1987, p. 48. 

“Know the Media: A Texas medical school’s 
PR team proves that it helps to know what 
makes the media tick” (media relations, 
national media). Nancy Raley, February 
1987, p. 36. 

“Learning the Legalities: Prepare yourself and 
your lawyers to handle campus crises” 
(crisis planning, legal issues). Victoria Stu- 
art, November/December 1987, p. 26. 

“Mark Your Calendar: A logo’s coming-out 
party” (graphic identity, institutional im- 
age). Joanne L. Matika, July/August 1987, p. 
21 


“Marks of Distinction: Four profiles in graph- 
ic identity” (graphic identity, institutional 
image). July/August 1987, p. 14. 

“Matters of State: Missouri’s colleges and 
universities campaign together for funds, 
students—and cooperation” (government 
relations support, media relations, pub- 
lic/private relationships). Robin Goldman, 
April 1987, p. 6. 

“The News Release Lives: For some purposes 
and some institutions, the news release 
has a right to life” (media relations). Dale 
G. Allison, May 1987, p. 50. 
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“Of Logos and Letterheads: How io commu- 
nicate your Campus’s personality at a 
glance” (graphic identity, institutional im- 
age). Robert J. Rytter, July/August 1987, p. 
18. 

“Planning for Change: Sailing smoothly 
through name changes, mergers, and 
other campus changes” (change). Helen 
Watkins Norman, June 1987, p. 32. 

“Take the Initiative: Carnegie Mellon's proac- 
tive program makes national coverage its 
top priority” (media relations, national 
_ Robin Goldman, February 1987, p. 
40. 

“Target Your Media Marketing: Why Witten- 
berg’s Don Perkins stays on the phone and 
on the road” (media relations, national 
media). Mary Wade Atteberry, February 
1987, p. 40. 

“Tell the Story Straight: By covering rather 
than covering up, Stanford gets the nation- 
al media to come to it” (media relations, 
national media). Karla Taylor, February 
1987, p. 24. 

“Truth or Consequences: When the truth 
hurts, PR people face a painful ethical 
dilemma?” (ethics, media relations). Arthur 
V. Ciery «), January 1987, p. 20. 

“Weeding Out Bias: How to spot—and 
eliminate—insensitive language” (sexism: 
how to avoid, racism: how to avoid). Maril 
R. Stratton, July/August 1987, p. 46. 

“What Leads to Yes: Applying the psycholo- 
gy of influence to fund raising, alumni re- 
lations, and PR” (motivation). Robert B. 
Cialdini, January 1987, p. 48. 

“The Winning Presentation: How to get your 
ideas across to the people who count the 
most” (speech writing/making). Paul 
LeRoux, September 1987, p. 38. 


Management 


“Cleaning Up College Sports: It’s up to col- 
lege leaders to put sports in their proper 
place” (educational issues, ethics). L. Jay 
Oliva, March 1987, p. 72. 

“Come into My Parlor: If a vendor is trying 
to lure you into a sweet deal, look for 
signs of a sticky situation” (ethics). Judy 
Myers, January 1987, p. 32. 

“Discipline Without Pain: Dealing with that 
difficuit employee” (staff management). 
Kathleen Rakestraw, July/August 1987, p. 
28. 

“Flight Records: A CURRENTS study con- 
firms advancement’s reputation for high 
turnover” (staffing, turnover, development 
officers). Edward G. Thomas, October 
1987, p. 6. 

“Focus on Your Audience: How focus group 
research can help you zero in on what 
prospective students and donors really 
think” (market research, evaluation). Susan 
Bonnett, May 1987, p. 32. 

“Life at the Top: It’s a heap of trouble” (presi- 
dents). Stephen Joel Trachtenberg, Febru- 
ary 1987, p. 80. 

“A Long, Hard Look: An intensive self-study 
of your institution can reveal whether 
you're giving constituents what they want 
and need” (management: institutional rela- 
tions). Philip C. Chamberlain, April 1987, 

. 54. 

“The Mating Dance: How to court—and 
keep—the perfect fund raiser” (staffing, 
development officers). Melinda J. Burdette, 
October 1987, p. 12. 

“A Model of Cooperation: A survey of presi- 
dents and chief advancement officers 
shows four types of relationships” (presi- 
derits, research, president’s role in fund 
raising, development Officers). H. Martin 
Moore, July/August 1987, p. 40. 

“Modern Mentors: Instead of searching for 
one long-term counselor, find several 

throughout your career” (mentors, career 
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development). Elizabéth M. Martin, June 

1987, p. 46. 

“The Secret Is Out: Show your development 
colleagues how planned giving can help 
their programs—and the institution” 
(planned giving, training). Deborah H. 
Blackmore and John S. Foster, June 1987, 

“Share and Share Alike: Stretch your staff and 
budget by recycling what you write” (pro- 
ductivity, writing). Mike Norris, Novem- 
ber/December 1987, p. 55. 

“Speaking of Ethics: To resolve ethical dilem- 
mas, you must learn to ask the right ques- 
tions at the right time” (ethics). James A. 
Donahue, January 1987, p. 88. 

“Take My Boss—Please! How to manage a 
troublesome manager” (staff manage- 
ment). Gail R. Sjo, July/August 1987, p. 32. 

“Tales from the Trenches: Managers tell how 
they handled troublesome staff members” 
(staff management). July/August 1987, p. 
24. 

“Test Your Ethics” (ethics). January 1987, p. 


“Tinkerer, Trainer, Molder, Spy” (mentors, 
career development). Arthur V. Ciervo, 
June 1987, p. 52. 

“Turnover’s Fair Play: Handled well, job 
changing can keep your office competi- 
tive” (turnover). Scott G. Nichols, October 
1987, p. 80. 

“Why I’ve Stayed: Seven CASE professionals 
tell what’s convinced them to stay in their 
jobs for a total of 171 years” (turnover, 
motivation). October 1987, p. 18. 


“The Best Medicine: Faculty authors can 
pump new life into your campus periodi- 
cal” (faculty involvement). Thomas M. 
Flagg, September 1987, p. 28. 

“Beyond Control: ‘The notion of editorial in- 
dependence is a snare and a delusion, in 
the institutional press and elsewhere’ ” 
(editorial independence). Bernard R. Car- 
man, March 1987, p. 26. 

“A Fresh Bill of Fare: Editors share their best 
solutions for beating the what-to-fix-for- 
deadline blues” (content). Linda Keith, 
June 1987, p. 42. 

“Making A Statement: Why you should—or 
shouldn’t—write statements of editorial 
mission, goals, and policy” (editorial poli- 
cy). Robert J. Bliwise, March 1987, p. 16. 

“Paradise Lost: The soul of a magazine is its 
content—and all too many are losing 
theirs” (content, design). David Fyten, 
July/August 1987, p. 72. 

“To Print Or Not to Print? Six editors tell 
about their toughest editorial choices— 
and the consequences” (editorial indepen- 
dence, content). March 1987, p. 6. 

“When Borrowing Becomes Burglary: 
Recognizing—and fighting—plagiarism” 
(ethics). John Shea, January 1987, p. 38. 

“Who's In Charge Here? Getting the authori- 
ty you need to edit an effective alumni 
periodical” (editorial independence, con- 
tent). Marshall Ledger, March 1987, p. 10. 


Publications 

“Another (Yawn) Revolution: Desktop sys- 
tems might take publishing right out of the 
experts’ hands” (desktop publishing, pub- 
lications production). William McDonald, 
February 1987, p. 18. 

“Come into My Parlor: If a vendor is trying 
to lure you into a sweet deal, look for 
signs of a sticky situation” (ethics). Judy 
Myers, January 1987, p. 32. 

“Don’t Go Changing: Constituents may love 

you just the way you are” (graphic identi- 

ty, institutional image). Douglas J. Geddie, 

June 1987, p. 34. 


“Let’s Get Acquainted: These student recruit- 
ment brochures make a good first impres- 
sion” (recruitment communications, direct 
mail). Thomas Vitale, May 1987, p. 14. 

“Mark Your Calendar: A logo's coming-out 
party” (graphic identity, institutional im- 
age). Joanne L. Matika, July/August 1987, p. 
21. 


“Marks of Distinction: Four profiles in graph- 
ic identity” (graphic identity, institutional 
image). July/August 1987, p. 14. 

“Of Logos and Letterheads: How to commu- 
nicate your Campus’s personality at a 
glance” (graphic identity, institutional im- 
age). Robert J. Rytter, July/August 1987, p. 
18. 

“Painting the Wrong Picture: To recruit stu- 
dents and raise money, some institutions 
are presenting increasingly distorted pic- 
tures of themselves” (ethics). Roland King, 
January 1987, p. 26. 

“The Revolution’s on Your Desk: Desktop 
systems bring publications from cold type 
to no type” (desktop publishing, publica- 
tions production). Bruce Erickson, Febru- 
ary 1987, p. 14. 

“Share and Share Alike: Stretch your staff and 
budget by recycling what you write” (pro- 
ductivity, writing). Mike Norris, Novem- 
ber/December 1987, p. 55. 

“Weeding Out Bias: How to spot—and 
eliminate—insensitive language” (sexism: 
how to avoid, racism: how to avoid). Maril 
R. Stratton, July/August 1987, p. 46. 


Student Recruitment 


“Balance Without Bias: Before your institu- 
tion can decide how to recruit minorities, 
it must know why it wants them” (minori- 
ty students). Judy Myers, April 1987, p. 34. 

“The Faculty Strategy: Campus teamwork 
can make your marketing pian a winner” 
(faculty involvernent, marketing). Shirley 
Hershey Showalter, September 1987, p. 34. 

“Focus on Your Audience: How focus group 
research can help you zero in on what 
prospective students and donors really 
think” (market research, evaluation). Susan 
Bonnett, May 1987, p. 32. 

“Get Their Attention: Recruitment strategies 
that win minority students” (minority stu- 
dents). Anne Johnson Moultrie, April 1987, 


p. 44. 

“How Students Choose a College: Prestige, 
parents, and large color photos may be 
more influential than you think” (under- 
graduates). Robert Sevier, November/De- 
cember 1987, p. 46. 

“Let’s Get Acquainted: These student recruit- 
ment brochures make a good first impres- 
sion” (recruitment communications, direct 
mail). Thomas Vitale, May 1987, p. 14. 

“Painting the Wrong Picture: To recruit stu- 
dents and raise money, some institutions 
are presenting increasingly distorted pic- 
tures of themselves” (ethics). Roland King, 
January 1987, p. 26. 

“Playing the Numbers: The role of search in 
admissions” (recruitment communica- 
tions, direct mail). Ronald J. Ingersoll, May 
1987, p. 23. 

“A Proper Introduction: Introduce your insti- 
tution with a search piece that gets 
results” (recruitment communications, 
direct mail). Cynthia K. Moran, May 1987, 
p. 18. 

“Recruit with Research: Turn your admis- 
sions data into publications with pull” 
(recruitment communications, direct 
mail). Don F. Stout and Maggi Channell, 
May 1987, p. 28. 

“Whetting Student Appetites: A baker's 
dozen tips for effective search mailings” 
(recruitment communications, direct 
mail). M. Fredric Volkmann, May 1987, p. 
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